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SUPPORT OUR
INTERN PROGRAM

Donations, subscriptions
and gift subscriptions.

OUR
PRODUC TS

A look at our many
publications online
and in print.

S TORIES
OF IMPACT

6 – Accountabilit y
repor ting
7 – Navigating daily life
8 – Connecting our
communit ies
9 – Critical emergencies

INSIDE
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ABOUT OUR STAFF
Meet the team that
delivers news and
information about
the Upper Valley
every day.

ADVER TISING
Reasons to

advertise with the Valley
News .
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TO OUR READERS

From the publisher
By RICH WALLACE

Publisher

L ocal journalism is not a passive
endeavor. It requires showing
up — to selectboard meetings

and school board hearings, to court-
rooms and playing fields, to the mo-
ments that define a community and
the quieter ones that shape it just as
much. That’s what the Valley News
has done for over 73 years, and 2025
gave us plenty of reasons to feel
good about the work we’re doing
and where we’re headed.

Highlights of 2025
This past year we launched a

new website, redesigned from the
ground up with our readers in mind.
The new vnews.com is faster,
cleaner and easier to navigate —
whether you’re catching up on
breaking news, searching for a story
you remember from last week or ex-
ploring our archives. It represents a
significant investment in the digital
experience we offer, and we’re
proud of the result.

We also rebuilt our morning
newsletter, and the numbers tell us
you’ve noticed. Each weekday, a
member of our newsroom staff in-
troduces the day’s top stories with
context and perspective you won’t
find in an automated digest. Our
newsletter audience has grown
steadily throughout the year, and it
remains one of the most direct and
personal ways we connect with
readers every day.

The Valley News app launched
this year as well, giving readers a
dedicated mobile experience for our
journalism. Whether you’re on an
iPhone or Android device, the app
makes it easier than ever to stay
connected to local news on your
own schedule, wherever you are.

We also continued a significant
transition in how we deliver the
print paper, shifting from traditional
route drivers to mail delivery across
much of our coverage area. It’s an
adjustment that reflects the reali-
ties of the modern economy — find-
ing and retaining reliable delivery

drivers has become increasingly dif-
ficult for newspapers across the
country. Mail delivery ensures we
can continue getting the print Valley
News to your door dependably, and
we’re grateful for your patience
through the transition.

We also said goodbye — war mly
and gratefully — to two colleagues

who gave enormously to this news-
room and to the Upper Valley. Jim
Kenyon and John Lippman each
brought decades of commitment,
curiosity and craft to their work
here. Their contributions to this
community, through journalism, are
lasting. We wish them well in retire-
ment.

Plans for 2026
Looking ahead, 2026 is a year of

continued growth, and we have a
clear sense of where we want to go.

We are expanding our social me-
dia presence with more intentional,
consistent storytelling across plat-
forms. That means more than just
posting links — it means meeting
readers where they are with content
designed for those environments,
whether that’s quick updates on
breaking news, behind-the-scenes
glimpses of our newsroom or high-
lights from the communities we
c o v e r.

Video is a growing part of how
people consume local news, and we
intend to be part of that. In 2026
we’ll be developing more original
video content — bringing the peo-
ple, places and stories of the Upper
Valley to life in ways that text and
photography alone can’t always cap-
ture. This is new territory for a
newsroom our size, and we’re ap-
proaching it deliberately and with
ambition.

Arts and entertainment coverage
is also a priority. The Upper Valley
has a remarkably rich cultural life
— theater, music, art, food, commu-
nity events — and we believe it de-
serves deeper, more consistent cov-
erage than it has sometimes re-
ceived. We’re committed to expand-
ing that coverage in 2026, giving
readers more reasons to turn to the
Valley News when they’re looking
for something to do, something to
experience or simply something to
e n j o y.

Thank you for reading. Thank
you for subscribing. And thank you
for believing, as we do, that a com-
munity is better off when it has a
strong local newspaper.

OUR REACH
Who reads our

website, newsletters, print
distribution and social
media
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ON THE COVER
Top: Hartford Memorial Middle School
eighth grader Charlie Witzgall, 14,
sings along to the music during an
overnight dance marathon at the
school in White River Junction, on
Friday night, March 21, 2025. The
event was a fundraiser for a Hartford
family who lost their home in a fire,
the Upper Valley Haven and CHaD.
(Valley News — James M. Patterson);
Left middle: Teacher Stephen
Pascucci asks a question during a
Claremont School Board meeting on
Wednesday, Aug. 20, 2025 in
Claremont, N.H. About 500 people
attended the meeting to get answers
about the Claremont School District's
finances. (Valley News — J e n n i fe r
Hauck); Lower left: From left, longtime
server Mary Ryan laughs with Donna
Marzouk, visiting from Bradenton, Fla.,
and Ann Richardson, of Hanover, N.H.,
after taking a photo to send to
Marzouk's daughter at Four Aces
Diner in West Lebanon, N.H., on
Thursday, May 15, 2025. Ryan, who
has worked at the diner for 35 years,
has known Marzouk and her family for
many years. (Valley News — Alex
Driehaus )

The Valley News started in 1952 and has published daily since. The Valley News is owned by Newspapers of New England, a family-run
company that includes the Concord Monitor (Concord, N.H.), the Monadnock Ledger-Transcript (Peterborough, N.H.), the Daily Hampshire
Gazette (Northampton, Mass), the Recorder (Greenfield, Mass.) and the Athol Daily News (Athol, Mass.)
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WHO TO CONTACT
CONNECT WITH US

N E WS R O O M
Rich Wallace
Publisher

Geoff Hansen
Managing editor

Nora Doyle Burr
News and engagement
edit or

Mic hael
Coughlin Jr.
Spor ts

Alex Driehau
Staff photographer

Cole Chapman
Advertising sales

Alex Hanson
Staff writer and
opinion editor

Jennifer Hauck
Staff photographer

Lukas Dunford
Staff writer (intern)

Jim Kenyon
Columnis t

Alex Ebrahimi
Staff writer

Mark McGonis
Advertising sales

John Lippman
Staff writer

Dan Mackie
Over Easy

James M.
Pat terson
Staff photographer

Emma
Roth- Wells
Staff writer (itern)

Patric k
Pellet ier
Advertising sales

Our journalism is produced by people who live here, raise families here and un d e rs ta n d
this community. We are not a remote newsroom parachuting in. Our journalists
and sales representatives are embedded in the Upper Valley. And we cover ever ything
from school boards to town meetings to major institutions that shape daily li fe.

Matt Clary
Edit or

CUSTOMER SERVICE
Call 603-298-8711

EMAIL US
General news
newseditor@vnews.c om
Communit y
c alendar@vnews.com
Spor ts
spor ts@vnews.com
Arts, Entertainment
and Lifestyle
highlight s@vnews.com
Opinion
for um@vnews.com
SUBMIT INFORMATION
THROUGH OUR FORMS
News tip:
vnews.c om/submit-a-
news-t ip/
Letter to the Editor
vnews.c om/submit-a-
let ter-to-the-editor/

REACH US

CORRECTIONS POLICY:
Our goal is to always
provide accurate
information. If we learn
that information we
published is factually
inaccurate we will publicly
correct the mistake as
soon as possible. In
print, corrections and
clarifications run on Page
A8. They are also added
as an Editor’s Note either
above or below a
previously published
online article. To report
inaccuracies, please
email newseditor@
vnews.c om.

Clare Shanahan
Staff writer

Liz Sauchelli
Calendar and
community news

Steve Taylor
A Look Back

Patrick O’Grad y
Sullivan County

M a ri o n
U mpleby
Staff writer

A DV E RT I S I N G

Kelly Vigue
Customer relations
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READ ALL ABOUT IT
OUR PRODUCTS

We print newspapers six days a week at our company’s press in New Hampshire.
But an Upper Valley news organization like ours does so much more. We produce seasonal special sections,
a quarterly business magazine called Enterprise, a quarterly family-focused publication called Valley Parents,
and a whole lot more. Online, we publish all day on vnews.com, and we reach our a u d i e n ce
through Facebook and Instagram. We host two podcasts — one dedicated to Dartmouth sports
and one covering high school sports across the region. Readers can also access our journalism
through the Valley News app. More than ever, we're connecting with readers through digital newsletters.
In short, we reach readers across the Upper Valley in a variety of ways. Here's a look at our products.

W HERE
PRIN T
MEE TS
DIGI TAL

THE E-EDITION
This is a digital replica of the newspaper and it’s available to all print and digital-only subscribers. So, why would someone want to read a
newspaper on the website or an app? Well, it actually has a lot of advantages. Here are some of the reasons readers turn to the e-edition:

■ They like their news to be organized in a newspaper format, but
they don’t necessarily want to get the paper sent to their home each
mor ning.
■ Unlike the website, when you never feel like you’re done with the
news for the day, you can read the edition on your iPad, desktop or
phone and put it away until tomorrow.

■ You have access to archive editions.
■ Want to print out a puzzle and do it on paper. That’s easy – jus t
use the clipping tool and highlight what you’d like to print.
■ Plus, there are other great features like audio playback, email
notifications based on your desired search term and an ability to
adjust the type to the size that works best for you.

w w w. v n ew s . c o m

Thur sday
SEPT EMBER 18, 2025

$2.00
Volume 74 — Number 86

THE NEWSPAPER
OF THE

UPPER VALLEY

Copyright ©2025 Valley News

ONLINE : For more
stories, photos and

video from the Valley
News staff, visit
www.vnews.c om.

SPOR T S

LEBANON LOSES
The Lebanon High field
hockey team gave visiting
Plymouth all it could
handle on Tuesday before
ultimately dropping a 1-0
decision to the Bobcats,
falling to 1-5-0 on the
season. Page B1

WORLD & NATION

TRUMP VISITS UK
President Donald Trump
relished the glow of a
British royal spectacle,
greeted at Windsor
Castle on his state visit
by King Charles III,
military honor guards and mounted troops before paying
a private tribute at Queen Elizabeth II’s tomb. Page B3

I N S I DE
Classified B5
Close-Up B8
Comics B7
Editorial A7

Local&Reg. A2
Obituaries A4
Sports B1
World&Nation B3

By LIZ SAUCHELLI
Valley News Staff Writer

HANOVER — Lower Grafton County is
in extreme drought, but the dry conditions
are having different effects on municipal
water supplies depending on the type of
source they rely on.

Lebanon has instituted mandatory wa-
ter restrictions, while neighboring Hanover
does not even have voluntary restrictions in
place. Both municipalities sit within the
area classified by the U.S. Drought Monitor
as in “extreme drought.”

While Lebanon relies on the diminished
flow of the Mascoma River, Hanover has
three reservoirs that store water for the
t o w n’s users.

“We ’re in excellent shape,” Hanover
Public Works Director Peter Kulbacki said
in a Tuesday phone interview.

One reservoir is full, another is down
around 2½ feet and a third is down around 9
feet. Even with those decreases, “we’re
about where we were this time last year,”
Kulbacki said, when there wasn’t an ex-
treme drought.

If the drought worsens, there’s a possi-
bility voluntary restrictions could follow.

“We keep an eye on it,” Kulbacki said,
adding that Public Works staff double
checks the reservoirs’ water levels every
week.

However, Hanover residents who are not
on public water already are struggling this
year. Public Works employees have been
fielding calls from the 15% of Hanover’s
households who rely on wells for water.

Plans are in the works to install a public
faucet where people who have wells run-
ning dry can get water free of charge.

“It’s something we haven’t done before,
but it’s something we will be doing as long
as we can get all our equipment in place,”
Kulbacki said.

Meanwhile, Lebanon is reliant on a sys-
tem of lakes and dams for a consistent wa-
ter supply.

New Hampshire’s Water Division/Dam
Bureau has been monitoring water levels to
make sure that the city has sufficient water.
This month, the bureau started releasing
more water from Grafton Pond in Grafton,
which then travels to Crystal Lake in En-
field and then into Mascoma Lake, which
straddles Enfield-Lebanon line. From
there, water flows into the Mascoma River.

“The only difference is that Grafton
Pond is getting so low it can no longer sup-
ply as much water,” Dam Bureau Chief Op-

Redundancy in water supply
helps municipalities manage

D ro u gh t
i m pa c t
va r i e s

by town

CLIM ATE

By ANNMARIE TIMMINS
New Hampshire Public Radio

New Hampshire’s public schools have be-
come a battleground as Republicans lawmak-
ers and others move to honor and defend
slain conservative activist Charlie Kirk.

At least two New Hampshire teachers are
on paid leave for allegedly condoning or mak-
ing light of Kirk’s murder. And House Majority
Leader Jason Osborne announced new legis-

lation Tuesday that would prohibit “lef tist-in-
d o c t r i n a t i o n” in public schools. Teachers who
violate the “CHARLIE Act” could lose their
teaching credentials or be sued for up to
$10,000 per incident.

The proposed legislation raises questions
about educators’ free speech rights and illus-
trates that Republicans intend to continue ex-
erting control of what’s taught in New Hamp-
shire schools. In recent years, they’ve banned
diversity, equity, and inclusion initiatives and
restricted instruction on race, gender, and
sexual identity. Federal judges have tem-
porarily halted those laws, citing teachers’
free speech rights.

Freedom of speech in —
and outside — s ch o o l

First Amendment lawyer Greg Sullivan
said the two teachers put on leave for their re-
ported comments about Kirk’s death may also
have a free speech argument.

However, Sullivan said their comments
may not be equally protected.

The Manchester Memorial High School
teacher allegedly made his comments to stu-
dents at school. The Timberlane High School
teacher allegedly said he was “glad” Kirk is

GOP ’s intent to continue exerting
control over what’s taught in schools

Proposed legislation targets educators’ s p e e ch
NEW HAMPSHIRE

By MARION UMPLEBY
Valley News Staff Writer

WEST LEBANON — For the past couple
years, residents of Kendal at Hanover who are
living with Alzheimer’s and dementia have

been meeting with Lebanon printmaker Patty
Castellini to paint together.

The group typically meets three times a
week, with one of those sessions open to visiting
children and other residents at Kendal.
Castellini also offers one-on-one time for resi-
dents who weren’t able to make it to a session. 

Kendal residents produce vibrant work

Exhibit focuses on Alzheimer’s
ART NOTES

By MICHAEL COUGHLIN JR.
Valley News Staff Writer

LEBANON — A new
“non-competitive gymnastics
center ” on Bank Street has
opened with a goal of provid-
ing an entry point into the
sport for all ages and body
types.

Treehouse Gymnastics is
the brainchild of 46-year-old
Lebanon resident Annie Ar-
rington, who also leads the
Community Chorus at Upper
Valley Music Center. It offers
classes, open gyms and a
space for parties.

“It’s definitely a non-tradi-
tional gym,” said Arrington,
who was born in California
and has moved between
Idaho, Mississippi and New
Hampshire over the years. 

While most gymnastics
programs focus on building
the skills of participants to
prepare them for meets,
that’s not the expectation at
Tr e e h o u s e .  

“There’s no competitive
team here,” Arrington said in
a late August interview.

While an intermediate/ad-
vanced class to build tum-
bling and trampoline skills is

offered, she said, “most peo-
ple won’t get to that.”

“Most people don’t need
that,” Arrington added. “Most
people just want to come and
do gymnastics and have fun
with it.”

Treehouse Gymnastics
has been years in the making.
Arrington said that she is a
non-traditional gymnast who
did not compete extensively

New Bank Street gym focuses on sport not competition

GY M NA ST I C S FO R ALL
LEB ANON

VALLEY NEWS PHOTOGRAPHS — JAMES PATTERSON
A group of 6- through 10-year-olds listen to instructions on a series of exercises at Treehouse Gymnastics, a new, non-
competitive gymnastics gym owned by Annie Arrington, in Lebanon, on Sept. 4.

Luna Kuhn, 8, of Lebanon,
prepares to kick up into a
handstand during her class.

Kendal at Hanover resident Betty Gilmore, 89, is a participant at the weekly ar tmaking
sessions printmaker Patty Castellini runs for residents with Alzheimer’s and dementia at
the assisted living facility.

SEE ART NOTES A5

SEE TE ACHERS A4

SEE T REEHOUSE A4

SEE DROUGH T A8

THE DAILY PAPER
We print a newspaper six days a week and deliver
across the region, much of it through the Postal
Service. The Upper Valley is where most of our readers
live. The Valley News is $2 Monday through Friday on
the newsstands and $2.50 for our Weekend edition on
Saturday. Of course, you get a much better rate with a
print subscription, which also gives you full digital
acces s.

NEWSLET TERS
We have a Monday through Friday
morning headlines newsletter, written
and introduced each day by a member
of our staff, plus a Sunday roundup and
a Friday sports newsletter. Among our
most popular offerings is our breaking
news alert, which puts you on a
notification list when major events
happen. You get full control of which
email lists you want to be included on.
It's easy to sign up at vnews.com. Click
"Newsletters" at the top of the page.

vnews .com
is where Valley News
journalism lives around
the clock. Our reporters
and editors are
publishing throughout
the day — break ing
news, developing
stories, sports results
and more — so there’s
always something new
when you check in. In
most cases, you’ll see
our coverage online
before it appears in
print.Print subscribers
automatically have full
digital access. Prefer to
go paperless? A digital-
only subscription gets you everything. Either way, you’re getting the same local journalism that has served the Upper
Valley for decades — on your desktop, tablet or phone, whenever you want it.



5
Va

lle
y 

N
ew

s,
W

e d
 n e

 s d
 a y

,D
ec

em
be

r
31

,2
02

5

OUR PRODUCTS

1
Va

lle
y 

N
ew

s,
S a

 t u
 rd

 a y
,J

an
ua

ry
18

,2
02

5

MONEY TIPS FOR 2025 P. 10

ENTERPRISETHE BUSINESS
MAGA ZINE

OF THE
UPPER VALLEY

Winter 2025
F RE E

BUSINESS NOTES P. 19

A SHIFTING MARKET
Upper Valley real estate agents discuss

single-family home market. Story, Page 16

VOLUNTEER-RUN THRIFT STORE FILLS NEED, P. 6

ENTERPRISETHE BUSINESS
MAGA ZINE

OF THE
UPPER VALLEY

SUMMER 2025
F RE E

LOCAL BUSINESS NOTES AND HIGHLIGHTS, P. 18

ACCE SSIBLE
CRAF TING

rePlay Arts aims to help
people tap into their creativity —

regardless of cost

Mechanic brings car repairs to customers’ door steps, P. 12

ENTERPRISETHE BUSINESS
MAGA ZINE

OF THE
UPPER VALLEY

FALL 2025
F RE E

P e da l i ng
For ward
With Cowbell Bike Repair,

Todd Chewning combines skill,
passion, and personal service

New hires, accolades for Upper Valley health care providers, P. 6

EN TERPRISE
The Upper Valley has
a business
community worth
knowing. Enterprise,
our free quarterly
magazine, goes
beyond the
transactions and
announcements to
tell the stories
behind the region’s
companie s,
entrepreneurs and
economic life.
available online at
vnews.com and
distributed widely in
print across the
r egion.

VALLE Y
PARENT S

Raising kids in the
Upper Valley comes

with its own joys,
challenges and

community. Valley
Parents, our free

quarterly magazine,
is written for the
families who are

living it — wit h
local perspectives

on parenting, child
development ,

education, health
and everything in

between. It’s
available online at

vnews.com and
distributed widely

in print across
the area.

S p ri ng

2025

F RE E

Quar terly
magaz ine

of the
Valley News

MANY
HANDS

Kids who make
a difference in

their communities
1
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Summer/Fall 2025 F RE EQuarterly magazine of the Valley News

Kids learn about art,
aviation, babysitting

at summer camps

Fun &
Learning

Fun &
Learning Mascoma students

discover skills to
survive the unexpected

It ’s all in
the Science

Fall/Winter 2025 F RE EQuarterly magazine of the Valley News

It ’s all in
the Science

parent sparent sVVA L L EYA L L EY

FIND US ON SOCIAL MEDIA
You'll find some of our content on Facebook and
Instagram, and we're always evaluating new platforms
that allow us to better connect with our readers. Of
course, this all takes work on our part, so we do the
best we can to choose the platforms where we can
reach the most people. It's easy to find us — we have
links at the bottom of each of our articles and at the
bottom of our homepage at vnews.com.

FOLLOW US
SPECIAL SECTIONS
Throughout the year, the

Valley News publishes
special print sections

that go beyond our daily
coverage. Keep an eye
out for these and other
special sections in your
print edition throughout

the year.

NOVEMBER 26, 2025
SPECIAL SECTION OF THE VALLEY NEWS

UPPER VALLEY

H O L I DAY S

AN ADVERTISING SPECIAL SECTION
OCTOBER 23, 2025

AUTOMOTIVE / FINANCIAL / FOOD AND DRINK
FOR THE HOME / GET PHYSICAL / HEALTH

PLACES TO GO / RETAIL / SERVICES
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D ec i s i o n - m a k i n g
by major institutions

and school and municipal
governance affect

every resident in the
Upper Valley.

Our reporting tracks
these issues consistently

and in depth.
By covering public

institutions and major
employers, we fulfill
our watchdog role
and help ensure

accountability to the
people these systems serve.

REPORT TO READERS

Accountability reporting

Jennifer Hauck / Valley News
Woodstock Police Chief Joe Swanson, left, listens while Woodstock Municipal Manager Eric Duffy
testifies during a hearing before the Woodstock Village Board of Trustees on March 19, 2025, in
Woodstock. Swanson asked for the hearing about his job performance to be done in public.
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REPORT TO READERS

Navigating daily life
From housing

challenges to health
care access,

the Valley News
provides reporting
that helps Upper
Valley residents
under the issues

shaping everyday
life in their

co m m u n i t i e s .

ALEX DRIEHAUS / Valley News
A helicopter carries a wire mesh sheet as workers attach it to the side of a rockface next to the
southbound lane of I-91 in Fairlee on Nov. 14, 2025. The wire mesh is part of a multi-year stabilization
project .
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REPORT TO READERS

Connecting our communities
Local journalism isn’t
only about problems

— it’s also about
place. The Valley
News covers the

people, traditions
and creative life that
give the Upper Valley
its identity. From arts
and entertainment to

community events,
this coverage fosters
connection and helps
people feel invested
in where they live.

James M. Patterson / Valley News
Madelyn Chambers hugs Stevens goalie Audrina Pelton as teammates Kayleigh Ferland, left,
Shawna Morin, second right, and Bailey Morin, right, converge on them to celebrate their 1-0
win over Raymond in the NHIAA D-III state championship in Bedford, N.H., on Nov. 8, 2025.
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REPORT TO READERS

There during critical moments
When the

Upper Valley
faces public
e m e rge n c i e s
or breaking
news events,

the Valley News
provides accurate

and timely
reporting to
co m m u n i t i e s

i n fo r m ed .

JAMES M. PATTERSON / Valley News
Lebanon firefighters and EMTs provide medical care and work to extricate the driver of a car in a head-
on crash between exits 17 and 18 on Interstate 89 northbound in Lebanon on May 27, 2025.
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The Valley News is the dominant source of local news in the region.
Every day, thousands of residents rely on us in print and online.

Our digital audience continues to grow, reaching hundreds of thousands
of readers each month. In a crowded media environment,

we remain the primary source people turn to for verified, local information.

5,593 daily
print readers
2,387 digital
s u b s c r i b e rs

35 0,0 0 0
m o n t h ly

site visitors
6 0 0,0 0 0

page views
per month

REPORT TO READERS

Our reach

14,287 receive daily
headline alerts

Open rate
averages 46%

29,0 0 0
Fa ceb o o k
fo l l owe rs

7,0 0 0
Instag ram
fo l l owe rs
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Advertising contact information is on Page 3. You can also fill out a form at vnews.com to learn more. Click “Adver tise” at the top of the page.

HOW WE HELP BUSINESSES
OUR REACH

Re a s o n s
V alley News advertising plays a crucial role

in benefiting both the community and local
businesses in several ways:

Community Awareness
Valley News advertising informs residents

about events, services, and businesses in their
area, fostering a sense of community. Whether it's
a new restaurant opening or a community event,
advertising in the Valley News ensures that locals
are aware of what's happening around them, en-
couraging participation and engagement.

Support for Local Economy
By promoting local businesses through adver-

tising in the Valley News, it encourages residents
to shop locally rather than going to larger chains
or shopping online. This supports the local econ-
omy by keeping money within the community,
which can lead to job creation, increased tax rev-
enue, and overall economic growth.

Connection and Trust
Advertising with the Valley News helps build

connections between businesses and the commu-
nity. When residents see familiar faces and busi-
nesses in the Valley News, it fosters a sense of
trust and loyalty. This connection can lead to long-
term relationships between businesses and cus-
tomers, benefiting both parties.

Promotion of Local Events and Initiatives
Advertising with the Valley News is instrumen-

tal in promoting community events, fundraisers,
and initiatives. Whether it's a charity run, a school
fundraiser, or a local festival, advertising helps
spread the word and increase participation, ulti-

mately benefiting the community as a whole.

Increased Visibility for Small Businesses
For small businesses with limited marketing

budgets, advertising with the Valley News pro-
vides an affordable way to reach their target audi-
ence. It allows them to compete with larger corpo-
rations by targeting the specific demographics in
their area, increasing their visibility and attract-
ing new customers.

Fostering Entrepreneurship
Advertising with the Valley News encourages

entrepreneurship by providing a platform for
small businesses and startups to promote their
products and services. This can inspire aspiring
entrepreneurs to pursue their business ideas,
knowing that there are avenues available to mar-
ket and grow their ventures within the commu-
n i t y.

Cultural and Artistic Promotion
Valley News advertising often highlights cul-

tural events, artistic performances, and local tal-
ent. By showcasing these aspects of the commu-
nity, advertising with the Valley News contributes
to the cultural vibrancy and identity of the area,
making it a more attractive place to live and visit.

■

In essence, Valley News advertising serves as
a bridge between businesses and the community,
fostering economic growth, community engage-
ment, and a sense of local pride.

The dominant local media outlet providing cov-
erage of 44 cities and towns in New Hampshire
and Vermont with local journalists

Local opinion page (letters, editorials and

guest columns)
We connect with your audience through a fully

integrated, omnichannel advertising approach de-
signed to maximize reach and engagement.

Our print platforms deliver trusted, local visi-
bility in a highly engaged readership, while our
targeted digital advertising ensures your message
reaches the right people at the right time.

Through connected TV (CTV), we extend your
brand into premium streaming environments,
capturing audiences in a high-impact, non-skip-
pable format.

We also leverage proprietary and highly tar-
geted email marketing to deliver messages di-
rectly to opted-in subscribers with precision seg-
mentation.

In addition, our display banner advertising ex-
pands your presence across local and regional
digital properties, reinforcing frequency and
brand awareness throughout the customer jour-
n e y.

Together, these channels work seamlessly to
build awareness, drive action, and deliver measur-
able results.

to advertise through the Valley News

Your support stays local

We ’re a family owned company that val-
ues the role a news organization plays in its
community. When you advertise through us,
your support is reinvested in our local news-
room, making us more capable and your
community more informed.

Our impact extends beyond news coverage. Valley News advertising helps local businesses
reach customers and supports the local economy. Our opinion pages provide a forum for civic dialogue.
By promoting events, nonprofits and initiatives, we help strengthen the social and economic fabric
of the Upper Valley. Newspapers continue to be a big piece of what we do, but we offer many other options,
from digital to magazines, as we build our audience. We suggest local advertisers look at it the same way.
You need to reach your customer. Some buy the newspaper. Some read our site. We can connect you
with both. Some may not read the paper or the website, but we reach those homes as well.
Contact us, and we’ll help you explore the ways you can expand your business.
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SUPPOR T T HE VALLE Y NE WS
IN TERNSHIP PROGR AM

A GIFT DONATION

AN INVESTMENT IN OUR COMMUNITIES

Consider a gift to our newsroom
G ood journalism requires good journalists. That sounds obvious, but in the

current media landscape, finding and keeping talented reporters at a com-
munity newspaper is one of the hardest challenges we face. The Valley

News community-funded staff writer program is our answer to that challenge.
When our Report for America partnership concluded a couple of years ago, we

didn't walk away from the model of bringing emerging journalists into our news-
room. We built something of our own. Thanks to two lead donors and a growing
base of community supporters, we have been able to fund two full-time staff writer
positions each year — reporters who expand what we can cover and deepen our
presence across the 46 communities we serve in Vermont and New Hampshire.

The Upper Valley is a remarkable place. It deserves journalism that matches its complexity — coverage of
its schools, its courts, its businesses, its people and the decisions that shape daily life here. A larger reporting
staff means more stories told, more sources cultivated, more corners of this region that don't go unnoticed.

This program depends entirely on community support. Our lead donors have been extraordinarily gener-
ous, and last year's matching funds campaign exceeded our expectations. But sustaining two full-time posi-
tions every year requires ongoing commitment from readers who believe in what we do.

If you value local journalism — and the kind of coverage that only a newsroom rooted in this community
can provide — we hope you'll consider making a gift. Every donation, large or small, helps us do more of the
work that matters most.

HOW TO GIVE
Online: Use the QR code to the left or visit vnewsr.com and click on the yellow bar at the top of the homepage.
Check: Send a check to: PO Box 877, White River Junction, VT 05001

Do you have someone in your life that you think would benefit
from a print or digital gift subscription? Giving someone access to the news is easy.

Just visit vnews.com, and follow the “S u bs c r i b e ” link at the top of the page.
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